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Question-Answer Assignment: Marketing Communication Plan
1. What are the various methods used to make marketing communications more effective?
Various methods can be used by the marketer to make the market communication more effective; for instance, conducting market research, promotional products, creating and building a website, and participate in social networking sites. According to Lorette (2019), conducting market research helps in understanding potential customers. Promotional products or events help in increasing interaction between the business and the customers. With the current world of technology, creating or building a website can help the business in achieving effective communication because most people are today spending the better part of their days online. Participating in social networking sites can help in improving accessibility to customers to the business (Lorette, 2019).  
2. What has Facebook done well and why haven't others copied all aspects of their marketing plan?
[bookmark: _GoBack]Facebook continues to be the best digital marketing organization through its different marketing plans. Facebook has done well because it uses a custom-targeted audience plan, which is advertising campaigns built around a specific target audience (Dudharejia, 2017). Facebook also employs maximum visibility at a minimum cost strategy or plan, which makes it better than other digital marketing platforms. According to Dudharejia (2017), advertising on Facebook is cheaper compared to other digital platforms such as Google or YouTube. However, others have not been able to copy Facebook’s marketing plans due to a large number of Facebook users. It is estimated most of the consumers spend more than 90% of their time on Facebook. Currently, Facebook has over five billion users worldwide. 
3. How have modern customer-oriented organizations managed to retain the right customers and cultivate a strong relationship with them? Think about an organization you work with or have worked in the past with and explain how they have been able to cultivate strong customer relationship?
Creating and managing the relationship between the business and consumers can be difficult. However, most of the modern customer-oriented organizations have managed to retain the right customers and cultivate a strong relationship through a customer relationship management system (CRM). Hill (2017) explains that CRM enables the organization to get solutions to most of the challenges associated with managing the customer-business relationship. Some of the aspects that these businesses use include keeping in contact and communication with the customers. Hill (2017) explains that keeping customers informed can help strengthen the relationship between them and the business. Most of the modern business organizations use emails, newsletters and surveys to keep their customers informed and updated on the current events in the organization. In one of the organizations I worked in the past, customer feedback was a very important part of the strategy to keep in contact with the customers. 
4. What is a marketing communications plan? What factors do you think would be involved in developing and managing an effective marketing communications plan for a new product or service?
A marketing communication plan is a strategy that an organization uses to communicate its marketing messages to its target customer audience. A marketing communication plan is one of the core components of the overall marketing plan. For a new product and service marketing communication plan, the following factors must be considered: First, the marketing strategy. For a new product or service, it requires a solid marketing strategy, which involves understanding the target market, customers and competition. This will enable the organization to determine its unique selling proposition. Another factor to consider is the communication strategy and channels with the customers. Having fresh and compelling information that resonate well with the audience can help the new product or service penetrates through the market.
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